Whole Foods
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The Client

e Foods Market is a global grocery chain that
l and organic foods and products. The chain
'r alntalnlng strict quality standards w|t”
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Research and Findings - Colleyville

eyville Population Demographics 2010 by Census Tracts. *Reference USA

\verage Household Income: $199,168
"ian Household Income: $154,233
rage Household Size: 3.04
apita Income: $66,236
Age: 43.2

4 based on the US Census Bureau

esand 11510 females
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’esearch and Findings - Newspaper

yville Courier is a weekly newspaper delivered to more than 27,000 homes in Colleyville and

“print and online Star-Telegram delivers more impressions than a whole week of sp
on. (per Star Telegram) i

the audience and pay only for eyes in your area saving money.
n stay in houses or offices for months or years, wh
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esearch and Findings - Internet

) ding to a new survey from Brightroll, 72 percent of ad agencies say online video adve'

/e, |f not more effective, than television. (marketingland.com)

, of internet users are on Facebook, maintaining that percentage from 2 )
Facebook users continues to grow, while daily use on other platfc ‘
~of facebook users engage with the site daily and 45% do s -

m the 63% who did so in 2013. (pewinternet.org)
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http://info.brightroll.com/BrightRoll-2015-Advertising-Agency-Survey?utm_source=website&utm_medium=library&utm_campaign=2015Q1USAgencySurvey
https://twitter.com/intent/tweet?url=http://pewrsr.ch/1BIQn9W&text=70%25%20of%20Facebook%20users%20engage%20with%20the%20site%20daily%2C%20up%20from%2063%25%20in%202013
https://twitter.com/intent/tweet?url=http://pewrsr.ch/1BIQn9W&text=70%25%20of%20Facebook%20users%20engage%20with%20the%20site%20daily%2C%20up%20from%2063%25%20in%202013
https://twitter.com/intent/tweet?url=http://pewrsr.ch/1BIQn9W&text=70%25%20of%20Facebook%20users%20engage%20with%20the%20site%20daily%2C%20up%20from%2063%25%20in%202013
https://twitter.com/intent/tweet?url=http://pewrsr.ch/1BIQn9W&text=70%25%20of%20Facebook%20users%20engage%20with%20the%20site%20daily%2C%20up%20from%2063%25%20in%202013

reate an ad campaign that focuses on quality a
ement within the community. This appeal will
r parents and their teenagers within Coll
| of their own eating habits and she
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Storyscape model

Organizing ideas- Empowering the community to adopt a healthy lifestyle.
Experience space- Whole Foods Market and Colleyville Heritage Highschool.

Brand Strategy- Only chain that has a strong emphasis and commitment to
impact the local community through events, community gardens, and
involvement in local schools and organizations.

Product positioning- Leading competitor within the healthy and organic grocery
chain. Direct competitors include: Central Market, Market Street, and SprOUta/HGLE
Farmers Market. FOODS
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\ toryscape cont-

nsumer insight-
"'_verage Household Income: $199,168
"erage Household Size: 3.04
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edia Plan

""':_:advertisements reflecting the commitment of Whole Foods Market and Colleyville.

"?Iatforms: The Colleyville Courier, Youtube and social media.

! le age health conscious families and their teenagers.

ville, north DFW

"""-lst week of school Aug 23-29. Social media posts throughout eac
le of the CoIIeyV|IIe Courier. Youtube video that will be
. W|th a minimum of four or five frequency‘
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reative Executions

social media campaigns:
» Facebook
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Print Ads

Honest Quality for a Growing Community

Revolver Happy Hour Bar

$1.00 ofi |
Lakewood [

Blood and Honey STl N Every Monday JIREER Tempiress
6 - pack heer ) 2pm - 5 pm 12 - pack beers

~ ra/sirg the standard oF ?aa/iz‘y
frorm Che fields 2o Zhe COMMan/Z‘y ~

WH%LE 4801 Colleyville Blvd, Colleyville TX 76034

www.wholefoodsmarket.com
(817) 918-3821

WHOLE
FOODS
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ocial Media ads

i Whole Foods Market
FOODS,

WHOLE Whole .F.nm:ls Market Colleyville
FOODS sl
cxwER»
Community comes f
nderfu
in our

eople like this.

hares
Valerie Coin Watson Thank you!!l!
Like - Reply - 2




Youtube ad
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http://www.youtube.com/watch?v=dx4Z14DKlTY

estions?

MMMMMM



